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Introduction

Marketing tools are apparatus used by businesses to create and promote their commodities. Different businesses use varying strategies such as internet, mobile, social media, and direct marketing to affect consumers’ decision. Their merits and demerits and how businesses are or could use them is discussed below.
Social Media: Social media is the most crucial tool for promoting a business and its significance has continually increased due to its marketability and acceptability by varying customers,(Donthu et al., 2017).when adopted, it promotes  brand awareness, rise the profit margin and aid in seeking more clients. According to (Jurgelane & Grizane, 2017), social media is vital for business expansion because consumers access information via it. Additionally, it is a medium of communication in business and enhances fast and cheap product advertisement globally. However, there are issues of insecurity and information overload which is a threat to the business. Small enterprises could use it to make profits and help improve on overall business performance by actively engaging clients with it.
Mobile: Mobile phones channel has evolved as a current, forthcoming tool for marketing purposes. It has developed new methods for businesses to cooperate and work together with their customers in a more dynamic and practical manner. It is described as a way of using wireless channels to offer clients with time and place, (Murphy, 2005).its distinguished with straight cause reaction ability that enables businesses to immediately retaliate to unpredictable issues with recent offers. Some of its merits includes, effectively encourage the clients to purchase the product or service offered, cost effective, helps to control the main problem of acquiring time and client’s recognition, and easy purchasing procedures for clients. However, this tool is questioned on creating unnecessary information that is bothersome, baffling and deceiving to the clients and assuming private matters. Also, mobile operators must be approved by the customers to operate it.Small enterprises are using the mobile phones to expand their business by sending advertisement information to clients, thus creating awareness of the product to them.
Direct Marketing: It is described as a collective structure for advertising by using more than one channels to influence feedback, (Murrow & Hyman, 1994).presently, customers can be accessed without intermediaries, via the swift growing of direct marketing. To influence the clients’ buying behavior, businesses employ promotional apparatus and supplying mediums to enhance direct and common reporting. They include online advertisement, E-mails, and personal selling. Presently, the ever-rising surplus of commodities, and the upgrading safety of rivalry increase the fast growth of this tool as a different way to access clients directly. Some of the merits to the business are, direct communication with a client, creating ties with new clients, inform on which marketing mechanism reach the target customers and increase sales. Nevertheless, it has demerits which include, intruding that is some clients find it irritating and intruding which can pose a negative product relation. Luckily, small businesses are using this apparatus to increase their competitive advantage in the market.
Internet: The effectiveness of internet marketing is ever-growing due to the rising numbers of users such as businesses. Customers make search and purchase commodities thus boosting the growth of small businesses. Its advantages are, it is a forum for creating personal contacts with target customers, provides enough chances to exchange information with clients and customers’ participation in  building product image. The main demerit is, it is difficult to get the right clients to visit the web to search for products. Currently, businesses are using it to sell its products globally.
Conclusion
Marketing tools helps in promoting business activities as discussed above. For a small business to have a competitive edge, it should adopt internet, social media, direct marketing and mobile as tools of advertising considering their merits and demerits.
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